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Greg Norman who is an old Asia-hand is very bullish about the future of golf in Asia and 
his assessment of the region is based on solid facts combined with his stepped up busi-
ness activity on the Continent. Generally speaking, he is bullish about golf, PERIOD! It is 
most encouraging to hear a golf great and arguably one of the most respected entrepre-
neurs in sports speak about golf with such optimism. It comes as a breath of fresh air after 
years of the industry languishing in a state of laggardness. Read his full interview inside.

16
EQUIPMENT FOCUS

12 POWER FOR THE FEET!
Adidas giant has announced a change to the 

adipower range which essentially incorpo-

rates a new forging process as part of the 

design. This feature is intended to provide 

extra stability for golfers throughout the 

swing. 

40 A POUND FOR POUND CHAMP!
Tour Edge has always been a little guy 

amongst the heavyweights in the club equip-

ment sector of the golf industry. However, it 

now proudly claims that its new EXS driver 

has no match – the marketing tagline says it 

all – “Pound for Pound, Nothing Else Comes 

Close!” Quite a bombastic boast from a small 

company!

46 WILSON UPS THE ANTE 
WITH A NEW BALL!
The new Wilson Staff DUO Professional 

golf ball has been designed to take tour-

level performance with great feel to new 

heights and it is expected to further advance 

the ongoing success of the famous DUO line.
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SPECIAL FEATURE
28 ASIA’S COMMUNITY OF EXCELLENCE GROWS!
The cream has risen to the top and the moment has almost arrived 

when the most popular golf clubs in the Asia Pacifi c will be unveiled at the 

glitzy 2018 Asian Golf Awards during the staging of the 2018 Asia Pacifi c 

Golf Summit at the brand new fi ve-star Hyatt Regency Bangkok Sukhumvit 

in Thailand on November 3. 

50 THE GOLD STANDARD IN GOLFING EXPERIENCES
With over 30,000 golf courses in the world, it cannot be said that golfers 

are not spoilt for choice when it comes to deciding where to play a round of 

golf. Although there are many to choose from, it always helps if there is a 

way to make a good decision and pick the right course to play at. Given this 

scenario, ASIAN GOLF has partnered with IMG which designs, operates and 

manages quality golf courses in Asia and elsewhere.

58 HOME TO AN AWARD-WINNING GOLF COURSE
Central to a show-piece development called KN Paradise in Cam Ranh 

Bay in Vietnam, it will feature a massive integrated resort venture that will 

include an array of upscale villas for sale, a gaming complex, a private beach 

club and an awarding winning golf course – the KN Golf Links Cam Ranh.

66 ASIAN AMATEURS ROCK AT APAC 2018!
The 10th Asia Pacifi c Amateur Championship (APAC) was held at the award-

winning Sentosa Golf Club in October and it was a huge success. What was 

especially signifi cant about the championship this time around was the qual-

ity of play displayed by Asian players and the way they dominated the tourna-

ment. Unlike the early years of the tournament where players from Australia 

and New Zealand dominated, this was not the case this year.

72 A NIGHTMARE TO BE FORGOTTEN!
Against a bellicose setting of shouts of allez, allez, allez, Team Europe rolled 

to a clear 17.5 -10.5 victory after entering the fi nal round leading 10-6. The 

win saw Team Europe take back the trophy after losing it two years ago and 

kept the U.S. from winning on European soil for the fi rst time since 1993.

78 KOREA STAMPS ITS SUPERIORITY IN WOMEN’S GOLF!
It gained this prestigious honour when Team Korea outplayed seven other 

teams representing the United States, England, Sweden, Australia, Thailand, 

Japan and Taiwan to emerge as the winner of the UL International Crown 

which was played in Incheon, Korea in October.

82 THE COOL DUDE IS THE TOP DOG!
Brooks Koepka has earned the 2018 PGA TOUR Player of the Year award, 

as voted on by the TOUR’s membership for the 2017-18 season. It could not 

have been given to a more deserving guy!

86 BATTLE ROYALE LOOMS DOWN UNDER!
Team competitions often bring out the best from athletes, especially when 

they proudly adorn their national colours to represent their countries. Such 

a privilege can evoke an overfl ow of passion, competitive spirit and pride 

that subsequently create a wonderful theatre for sports fans to enjoy and 

celebrate.
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W
hile everyone was very happy to see Tiger recover 

the winner’s circle after a 5-year hiatus, his 

victory at the 2018 Tour Championship had the 

general media over-the-top obsessing to make it 

into the ‘greatest comeback’ in sports.  The media 

frenzy that ensued from East Lake upon Tiger’s Tour Championship 

win is symptomatic of golf’s problems.  

Too few ‘golf writers’ devoted to the game exist today – lack of 

competitive, familiar writing means just a few news services now 

push out the stories that then reverberate around 

the world.  Where scores of competitive ‘golf 

writers’ once had individual relationships with 

the pros, hardly anyone personally knows 

them today.  The end result is photocopied 



STRONG COMPETITION WORLD-
WIDE IS MAKING THE YOUNG PRO 

TOUR RANKS HEALTHIER THAN EVER.  
WHAT GOLF NEEDS IS A COLOSSAL DOSE 
OF PROFESSIONAL COMPETITION IN ITS 
MEDIA – AND IN ITS GOLF COURSE, CLUB 
MANAGEMENT TOO.  

hype that’s borderline ‘fake news!’  The redundancy from 

week-to-week by the uncompetitive, corporate media wires 

is strikingly focusing on only a few players while so many 

great, local stories are ignored.    

Syndication has reduced the competition via fewer 

individual, devoted golf media, just as greedy cost cutting 

creates cookie-cutter, hyped management of golf courses 

too.  Golf media has become ‘reverberation’ – fl irting with 

simultaneous ‘fake golf’ and ‘fake golf course business.’  

Greg Norman, World Golf Hall of Fame member, suc-

cinctly summed it up in a recent Yahoo Sportsbook podcast 

on Tiger’s Tour Championship win, “It’s good for the game, 

no question.  But I hope they don’t put all their eggs in one 

basket again and be all Tiger and forget about all this other 

wonderful, fantastic talent – even coming out of Korea and 

Japan and South Africa and Australia.  There is an unbe-

lievable amount of talent bubbling up around the world, and 

I’d hate to see them get lost in that Tiger talk.”

Are USA-centric wire service writers just too lazy to be 

creative in going out and fi nding exciting, informative golf 

stories?  Are there any ‘golf’ writers left?  The sports media 

is non-competitive today and it’s why it sounds like an echo 

cave.   All the eggs are in one, non-competitive basket.  

Champion golfers and those who produce great golf 

courses go about building up the game to new levels every 

week – with very little syndicated media coverage.  This is 

true on all the world’s professional tours right down to the 

golf course where you play – and much of the blame can be 

laid at the feet of uncompetitive fake news. 

In 1949 Ben Hogan’s car was hit head-on by a bus and 

he used his own body to shield his wife Valerie from death 

just before impact.  Hogan saved her even though both 

sustained very critical injuries, yet the golf writers in those 

days did not just focus on him (to the neglect of others) 

and his subsequent 1950 US Open comeback victory only 

sixteen months after his horrifi c injuries.  Hogan and the 

media recouped in stride.  Certainly no one – Tiger included 

– comes close to the heroic ‘comeback’ of Ben Hogan.  

With so few dedicated ‘golf writers’ today, the media 

hyperventilates ‘hype’ while failing to inform the public 

about a legion of up-and-coming, talented players or 

about the real golf business worldwide.   Is it ‘fake?’  

American golf writers of the golden era like Herb Graffi s, 

Herbert Warren Wind, Charley Price, O.B. Keeler and 

others wrote insightfully, avoiding herd-hype.  They were 

storytellers about golf’s many facets and players.  They 

wrote truthful stories about real sports heroes and those 

who built and managed golf courses.

Strong competition worldwide is making the young 

pro tour ranks healthier than ever.  What golf needs is a 

colossal dose of professional competition in its media – 

and in its golf course, club management too.
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T
he shoe giant has announced a 

change to the adipower range which 

essentially incorporates a new forg-

ing process as part of the design. 

This feature is intended to provide 

extra stability for golfers throughout the swing. 

Based on consumer research, adidas looked 

at how weight shifts in the feet during the golf 

swing and it led to utilizing a new technique to 

provide greater stability without additional mate-

rial to the shoe. 

“Anytime we can keep a shoe lighter without 

sacrifi cing the technology golfers need to play 

their best is a huge win,” said Masun Denison, 

global footwear director, adidas Golf. “The forging 

process is so effi cient. It’s just another piece that 

make this such a high performing shoe, which is 

what golfers expect from us.”

The new adipower footwear includes a spiked 

version for both men and women (adipower 

4ORGED) and a spike-less version for men (adip-

ower 4ORGED S).

The new shoes are out and waiting for you to 

take them out for a spin on your favourite fairways!

How do you make a grea

ing golf shoe better

simple really – just g

make it better! 

precisely what a

done with its la

tion of the no

adipowe

golf





Golf legend and the hugely 

en vocal about trends in golf 

nd. He recently accorded an 

arious aspects relating to the 

pecially as it related to Asia.

When the “Great White Shark” starts circling, expect some game-changing news. 

successful entrepreneur Greg Norman aka the ”Great White Shark” has always bee

and as a highly focused businessman, he is one who is never reluctant to speak his min

exclusive interview to ASIAN GOLF and during this session, he was very insightful on va

future of golf and he was also very forthcoming on the future directions of the game es



THE GAME OF GOLF HAS BEEN IN THE 
DOLDRUMS, BUT NOW IT’S NOT AND I 

WANT TO THANK PRESIDENT TRUMP FOR PULLING 
US ALL OUT OF IT.  

N
orman who is an old Asia-hand is 

very bullish about the future of golf 

in Asia and his assessment of the re-

gion is based on solid facts combined 

with his stepped up business activity 

on the Continent. Generally speaking, he is bullish 

about golf, PERIOD! Just before he spoke to ASIAN 

GOLF, he paid special tribute to American President 

Donald Trump for giving golf a boost. Appearing on 

Fox Business, he told the show’s host Stuart Varney, 

“The game of golf has been in the doldrums, but now 

it’s not and I want to thank President Trump for pull-

ing us all out of it.” 

He said that he’s seeing momentum pick up in 

his golf course development business in America. 

“We are actually seeing pre- global fi nancial crisis 

days in my golf course design business.” he said 

and went on to emphasise, “And it is a true 

economic indicator about the stability that’s 

been happening with deregulation of a 

lot of things. We are seeing it here in 

the United States — the uptick in 

our business, not only in just 

the soft goods but in the 

consumer products and 

golf courses.”

This bullish 

sentiment carries 

through to golf in 

Asia and this is how 

Norman sees the 

region, “The most exciting thing for me these days is 

the dynamic growth we’re seeing in the Middle East 

and Asia.  Vietnam, Malaysia, India, Oman and Jor-

dan are all places we’ve been very active in recently 

and I feel confi dent that we’ll see healthy growth in 

those regions for years to come.  I really enjoy being 

a part of the success of these emerging markets and 

using what I’ve learned in other parts of the world to 

help build a sustainable footprint for golf.”   

It is most encouraging to hear a golf great and 

arguably one of the most respected entrepreneurs 

in sports to speak about golf with such optimism. 

It comes as a breath of fresh air after years of the 

industry languishing in a state of laggardness.

How Norman views golf’s future in Asia comes 

as a much needed shot in the arm for the golf indus-

try. He does not mince his words when it comes to 

rationalizing the growing up-tempo business mood: 

“I’m very bullish on new course development in Asia; 

particularly in countries like Thailand and Vietnam.  

If you look at the economic fi gures and steady growth 

of tourism, it’s pretty impressive.  We’ve been work-

ing in Vietnam since 2004 and have seen tremendous 

growth there, so I’m a big believer in that market.  I 

also look for China to re-emerge at some point due 

to the sheer demand for golf there.”

What more can one say! Norman has spoken 

and he has shared his vision for golf and its place in 

Asia. It’s a viewpoint that is in concert with the boom-

ing economic conditions in all of Asia and Norman 

gets it!



I’M VERY BULLISH ON NEW COURSE 
DEVELOPMENT IN ASIA; PARTICU-

LARLY IN COUNTRIES LIKE THAILAND AND 
VIETNAM.  IF YOU LOOK AT THE ECONOMIC 
FIGURES AND STEADY GROWTH OF TOURISM, 
IT’S PRETTY IMPRESSIVE. WE’VE BEEN 
WORKING IN VIETNAM SINCE 2004 AND 
HAVE SEEN TREMENDOUS GROWTH THERE, 
SO I’M A BIG BELIEVER IN THAT MARKET.  I 
ALSO LOOK FOR CHINA TO RE-EMERGE AT 
SOME POINT DUE TO THE SHEER DEMAND 
FOR GOLF THERE.  

NORMAN:  From a growth perspective, we are certainly 

seeing some positive signs of change from the governing 

bodies of golf, but I think we still have a ways to go.  One 

thing I stress to all of our golf course design clients is to 

think outside the box and make golf more accessible to all 

age groups, particularly the kids.  Let them do their own 

thing on the course in a relaxed environment and they will 

learn the same life lessons from the game that our genera-

tion did, just in a different way.  I think that there’s been 

some resistance to change for fear of the core values of the 

sport being compromised, but at the end of the day you still 

have to answer to yourself for your actions and decisions on 

the course.  That’s how those values are instilled through 

golf, not by how much you paid for a membership or what 

you’re wearing on the course.    

ASIAN GOLF:  Observers claim that golf has not been 

made relevant to the mixed demographics of today’s 
society that is tiered by generations of Gen Xers, Gen Ys, 
Millennials etc. – generational groups that don’t share 
the same perspective of the game as the generation that 
helped grow the game – the Post War Baby Boomers. What 
are your thoughts? 
NORMAN:  There’s no doubt that the Baby Boomer genera-

tion is critical to the present and future success of golf, but 

as with everything, their idea of what golf should be is evolv-

ing too.  The more I see new technological advancements 

in the game, the more I see these men and women opening 

up to change.  It may not be happening as fast as we would 

like it to, but I fi rmly believe that we are breaking barriers 

with new golf technology.  For example, a millennial may not 

even hesitate to download a golf app that tracks their shots 

with the camera on their smart phone, but a baby boomer 

may be somewhat intimidated by the technology.  As they 

are increasingly exposed to it and eventually try it out, it’s 

like an entirely different aspect of the game to them.  I’ve 

experienced it myself and I’m a big believer that technology 

will ultimately be one of the key factors in effectively cross-

ing generational barriers in golf and making the game more 

fun for everyone.      

ASIAN GOLF:  Given the fact that we now live in a day 
and age that is faced with disruptions in virtually all fi elds 
of human endeavor, has the time come for golf to be 
disrupted big time to become more appealing to younger 
generations that want to see the game change from their 
fathers’ game to one that they can call their own?

ASIAN GOLF is proud to present excerpts from its inter-
view with the Australian golf super-star cum entrepre-
neur.
ASIAN GOLF:  You have been a massive presence in golf 
over the decades – as a world-class professional golfer, 
an active advocate for the game, a passionate activist on 
sustainability and often, as an outspoken critic of the golf 
establishment. You have kept yourself relevant always by 
re-inventing yourself. With this incredible career in golf, 
share with us your thoughts on the current state of affairs 
with the game at all levels?
NORMAN:  On a professional level, I think the game is as 

healthy as ever.  It’s great to see so much talent out there 

and such a diverse group of international players having a 

legitimate chance of winning each week.  I’m also very im-

pressed with the amount of respect they all seem to have for 

one another.  It was very similar when I fi rst started playing 

professionally.  I think that’s extremely healthy for golf on a 

global front and encourages the general population to take 

more of an interest in the sport.  

With golf participation in the United States having been 

fairly fl at for the last couple of years, we’re starting to see 

an upswing there as non-traditional venues like Top Golf, 

Drive Shack and indoor simulators continue to introduce 

people to the game or create a renewed interest.  

ASIAN GOLF:  For quite some time, the game has been 
languishing with clubs shutting down, rounds on the 
decline, attrition of players and although the gate-keepers 
have tried various initiatives to grow the game, the success 
rate has not been one to shout about. Are the game’s bu-
reaucrats doing the right things to arrest the hemorrhag-
ing and to get the game back on the right path to growth?
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golf. There is a general consensus that golf takes up 
too much valuable land, pollutes the environment with 
fertilizers and pesticides and poisons scarce water 
reserves. Against this backdrop, do you think that the 
time has come for golf course owners and operators in 
Asia to become active upholders of sustainability, an 
issue which is not taken too seriously? Your comments.
NORMAN:  Environmental sustainability has been a 

fundamental pillar of my golf course design philosophy 

since I started my golf course design company in 1987, 

so this is a subject I take very seriously and discuss with 

my design team and our clients quite often.  We have 

also been fortunate enough to collaborate with several 

different organizations and even government agencies 

throughout the world to help establish regulations and 

policies that promote sustainable golf development.  

Having been in this position, it has been extremely chal-

lenging at times to work in Asia.  However, there seems 

to have been a signifi cant shift of awareness in recent 

years and I’m particularly impressed by the efforts we’ve 

seen in Southeast Asia.  The more we can work to fi nd 

a balance of golf and nature the more accepting these 

countries will be.  And they will ultimately prosper from 

it both culturally and fi nancially.

ASIAN GOLF:  Many courses have been developed in 
various parts of Asia over the last thirty years. While 
some were well built and well designed, the same can’t 
be said for many others. Are the mistakes of yester-
years being repeated?
NORMAN:   I think to some degree they are being 

NIRWANA BALI, BALI, INDONESIA

MISSION HILLS, SHENZHEN, CHINA

I’M EXTREMELY EXCITED FOR THE FUTURE 
OF GOLF IN ASIA AND I TRULY BELIEVE 

THAT THE REGION HAS THE POTENTIAL TO DOUBLE 
THE NUMBER OF GOLFERS IN THE WORLD WITH 
GOVERNMENT SUPPORT AND A SUSTAINABLE PLAN 
FOR GROWTH IN AREAS WITH THE MOST POTENTIAL.  
WITH THE FOCUS ON DEVELOPMENT SHIFTING FROM 
MORE MATURE MARKETS LIKE JAPAN AND SOUTH 
KOREA TO EMERGING COUNTRIES IN SOUTHEAST 
ASIA, THERE IS A HUGE OPPORTUNITY TO SHOW-
CASE THESE MAGNIFICENT LOCATIONS AND POSITION 
THEM TO PROSPER FOR CENTURIES TO COME.   

NORMAN:  No matter how you look at it, golf has

adapt to a more time-sensitive, technology-based

ture.  My design team and I started focusing on th

eral years ago and we’re now building everything 

barefoot courses where you can play in board sho

and pick your next tee shot to six-hole layouts tha

also be played as twelve or eighteen-hole rotation

different tees.  Again, it offers a no pressure atmo

where a golfer can post their favorite shots on soc

media, play music or use an electric skateboard in

of a cart and have fun with the game without burn

fi ve hours.  

ASIAN GOLF:  In Asia, given the scarcity of land
and other natural resources, some governments
exploring the possibility of curtailing the growth
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NO MATTER HOW YOU LOOK AT IT, GOLF HAS TO 
ADAPT TO A MORE TIME-SENSITIVE, TECHNOLOGY-

BASED CULTURE.  MY DESIGN TEAM AND I STARTED FOCUSING 
ON THAT SEVERAL YEARS AGO AND WE’RE NOW BUILDING 
EVERYTHING FROM BAREFOOT COURSES WHERE YOU CAN PLAY IN 
BOARD SHORTS AND PICK YOUR NEXT TEE SHOT TO SIX-HOLE 
LAYOUTS THAT CAN ALSO BE PLAYED AS TWELVE OR EIGHTEEN-
HOLE ROTATIONS FROM DIFFERENT TEES.  AGAIN, IT OFFERS A 
NO PRESSURE ATMOSPHERE WHERE A GOLFER CAN POST THEIR 
FAVORITE SHOTS ON SOCIAL MEDIA, PLAY MUSIC OR USE AN 
ELECTRIC SKATEBOARD INSTEAD OF A CART AND HAVE FUN WITH 
THE GAME WITHOUT BURNING FIVE HOURS.  

repeated.  But by the same token, I think that there 

are more developers who recognize that better 

quality will bring a premium and that there is a 

legitimate market for that now throughout Asia.  

Whether it’s a home, villa, hotel room, or a round 

of golf, consumers will pay more for higher quality.  

And competition is certainly ramping up in certain 

parts of the region.

ASIAN GOLF:  You are an old Asia hand when 
it comes to golf course development – in this 
context what do you have to say to new course 
owners on what they should do to attract more 
players and what should be done to retain the 
players. Also, do you feel that more has to be 
done to attract women and children to the game 
in Asia and how should it be done so as to ensure 
a high level of retention?
NORMAN:  I always encourage our clients to 

focus on “differentiation” - what they can do to set 

themselves apart.  Again, you have to think outside 

the box.  Whether it’s an eco-themed resort that 

incorporates local culture or a six-star resort 

with every amenity imaginable, you have to offer 

something unique to your part of the world.  It’s the 

same with golf.  And the type of hybrid and short 

courses I mentioned earlier are going to appeal 

to every family member, especially women and 

children.  Once a developer has achieved that, it 

takes a commitment to excellence to maintain a 

level of exclusivity.  That’s one area that I see many 

developers fall short in all parts of the world, but 

particularly in Asia.  Many times a developer will 

execute well on the concept, but doesn’t follow 

through on the delivery and upkeep.  We see this 

lot with new golf course developments throughout 

Asia and its very disappointing considering the 

amount of effort and expense that went into these 

projects.  

ASIAN GOLF:  Let’s switch gears and talk about 
Asia - Asian players and their place in profes-
sional golf. You have always been a source of en-
couragement for young players. How do you look 
upon Asia’s young stars and their performance on 
the PGA Tour, European Tour and the LPGA? Do 
you see the Asian presence growing exponentially 
in the years to come?   

NORMAN:  With the Asian women holding nearly 

half of the top 50 spots in the world rankings, I 

don’t think anyone would argue that it’s been noth-

ing short of domination by them where women’s 

golf is concerned.  But to be fair, the men have 

been at a disadvantage for many years because of 

competing tours; the Asian Tour and One Asia.  The 

rivalry between the two has been a huge setback 

for men’s golf in Asia, but we’ve seen much more 

engagement from the US PGA Tour and European 

Tour in recent years and the results speak for 

themselves.  It’s all about creating more opportu-

nities for the players and it seems to be headed in 

the right direction now, so it wouldn’t surprise me 

at all to see many more male Asian golfers enter 

the world rankings.     

ASIAN GOLF: When do you see a world number 

one from Asia and can we have you speculate on 

what you think his nationality would be?

NORMAN:  Hideki Matsuyama nearly reached 

the top spot in 2017 and I think he’s currently 

around 20, so he could easily a make a run at it 

next season.  Judging by the current rankings, I 

would have to say the fi rst Asian golfer to reach 

no. 1 will be Japanese or South Korean.  Those 

countries have the numbers as far as Asian 

representation in the rankings and they’re playing 

a lot of events.

ASIAN GOLF:  Do you see China ultimately 

becoming a dominant force in the professional 

game of golf given the emphasis that is now being 

placed on the development of junior golf in that 

nation?

NORMAN:  I had the opportunity to work with 

the China National Golf Team as an Advisory 

Coach leading up to the Rio Olympics, so I’ve seen 

fi rst-hand the depth of talent in the country.  The 

kids there have an incredible ability to absorb and 

process instruction and they are very technical by 

nature, so I feel confi dent that China will continue 

to produce top level players like Shanshan Feng 

and Li Haotong.  The challenge there lies in consis-

tent instruction.  Tenniel Chu and I have discussed 

the subject a lot over the years and have actually 

worked together on a few different initiatives to 

promote youth golf in China, but it’s hard to achieve 

consistency with th

athletes have to de
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golf club industry in the Asia Pacifi c but the number of valid 

votes received this year just goes to show how popular the 

programme has become,” explained Alice Ho, coordinator 

for the Asian Golf Awards on-line poll.

There are a total of 46 categories and for 2018, two 

new special categories have been introduced. These cat-

egories are what can be considered the “plum” awards of 

the Asian Golf Awards. The fi rst is the Asia Pacifi c Order 

of Zenith, the highest and most prestigious award 

reserved for a select few golf clubs in Asia.

Given the long and impressive his-

tory of the Asian Golf Awards, 

it was generally felt that the 

time had come for 

the creation of a special award that would seek out and honour 

the absolute best amongst the best. A unique award designed 

to recognise distinguished golf clubs and permanently enshrine 

these clubs in a hallowed class all their own. Hence, the cre-

ation of the Asia Pacifi c Order Of Zenith.

Commenting on the special award, Mike Sebastian, chief 

executive offi cer of the Asia Pacifi c Golf Group, the owner and 

producer of the programme said, “Asia needs to develop a 

benchmark to measure excellence and the best way to do this 

is to create a peer group of clubs renowned for their commit-

ment to excellence to serve the yardstick for others.”

To kick-off the programme, a total of thirteen golf clubs have 

been carefully selected to be the initial inductees and all the or-

ganisations have been successful in past Asian Golf Awards polls.

The cream has risen to the top and the 

moment has almost arrived when the 

most popular golf clubs in the Asia Pa-

cifi c will be unveiled at the glitzy 2018 

Asian Golf Awards during the staging 

of the 2018 Asia Pacifi c Golf Summit at 

the brand new fi ve-star Hyatt Regency 

Bangkok Sukhumvit in Thailand on 

November 3, 2018. The polling for this 

year’s awards has smashed all previ-

ous records. The polls, run over three 

months, pulled in more than 200,000 

votes from golfers throughout the 

Continent and once again, the crème 

de la crème of the best of the best in 

Asia have emerged based on the most 

number of valid votes received.

“T
he Mission Hills Group regards the 

awards as one of the most presti-

gious awards in the golf industry 

across the Asia Pacifi c Region,” is 

how Dr. Ken Chu, Chairman of the 

Mission Hills Group and the most powerful man in Asian golf 

describes the programme.

Planning for the annual awards normally commences 

early in the year and the voting is conducted on-line for a 

period of three months each year. The number of votes 

cast, especially for the 2018 awards, has 

been unprecedented. “We know 

that the programme is 

sought after by the 



ASIA NEEDS TO DEVELOP A 
BENCHMARK TO MEASURE 

EXCELLENCE AND THE BEST WAY TO DO 
THIS IS TO CREATE A PEER GROUP OF 
CLUBS RENOWNED FOR THEIR COMMIT-
MENT TO EXCELLENCE TO SERVE THE 
YARDSTICK FOR OTHERS.  

Leaders” which is a special tribute designed to single out 

outstanding men and women in the golf club manage-

ment industry for the exemplary role they have played and 

continue to play in promoting all-round excellence in the 

club industry.

This new award category is an extension of what has 

always been a keenly contested battle for the Best Club 

General Manager Of The Year. Over the years, this presti-

gious award has been granted to an elite group of general 

managers and it is now felt that the time has come to 

install a select few in a permanent award category.

The fi rst batch of golf clubs to be honoured with this very 

distinguished award include the following:

Anvaya Cove Golf & Sports Club (Philippines)
Banyan Golf Club (Thailand)
Black Mountain Golf Club (Thailand)
BRG Kings’ Island Golf Resort (Vietnam)
DLF Golf & Country Club (India)
Hirono Golf Club (Japan)
Long Thanh Golf Resort (Vietnam)
Mission Hills Golf Club Haikou, Blackstone Course (China)
Ria Bintan Golf Club (Indonesia)

Sentosa Golf Club (Singapore)
SKy72 Golf & Resort (South Korea)
Thai Country Club (Thailand)
TPC Kuala Lumpur (Malaysia)

Each of the premier clubs on the award list has distin-

guished and excelled itself in terms of operating a golf club 

noted for the quality of its golf course, its club house facilities 

and services and its commitment to deliver a quality golfi ng 

experience to both members and guests alike.

The second new award category is the “Legion Of 



the Mission Hills Group of China, the world’s largest golf 

resort with operations in Shenzhen on the Chinese main-

land and Haikou on the island of Hainan. “We are thrilled to 

be nominated for as many as seven categories at the highly 

regarded Asian Golf Awards. The Mission Hills Group 

regards the awards as one of the most prestigious 

awards in the golf industry across the Asia Pacifi c 

Region. It brings honour to the award winning 

organization, and this especially encourages much 

more initiatives to be created to enhance the golf 

industry developments,” said Tenniel Chu, vice-

chairman of the Mission Hills Group.

The Asia Pacifi c Golf Group also owns the 

Asia Pacifi c Golf Hall Of Fame and Asia Pacifi c 

Golf Personality Of The Year awards. 

THE “LEGION OF LEADERS” 
WHICH IS A SPECIAL TRIBUTE 

DESIGNED TO SINGLE OUT OUTSTANDING 
MEN AND WOMEN IN THE GOLF CLUB 
MANAGEMENT INDUSTRY FOR THE EXEM-
PLARY ROLE THEY HAVE PLAYED AND 
CONTINUE TO PLAY IN PROMOTING 
ALL-ROUND EXCELLENCE IN THE CLUB 
INDUSTRY.  

Once anointed to this level, the honourees will not be voted 

upon again in the annual Asian Golf Awards as the “Legion Of 

Leaders” award will serve as the ultimate recognition of Asia’s 

Best! 

The fi rst batch of golf club management to be honoured with 

this very distinguished award include the following:

JOHN BLANCH – Thai Country Club (Thailand)

STACEY WALTON – Banyan Golf Club (Thailand)

TANG MENG LOON – Kota Permai Golf & Country Club (Malaysia)

VISHAL BHARTI – DLF Golf & Country Club (India)

HARALD ELISSON – Black Mountain Golf Club (Thailand)

MARK HOLLAND – Bali National Golf Club (Indonesia)

STEVEN THIELKE – TPC Kuala Lumpur (Malaysia)

ANDY JOHNSTON – Sentosa Golf Club (Singapore)

HAN ZHISHAN – Mission Hills Golf Club Dongguan (China) 

The Asian Golf Awards enters its nineteenth year in 2018, 

with the last twelve being conducted on a grand scale. “The Asian 

Golf Awards are the pre-eminent awards for the golf industry in 

the region. Having been involved with many clubs in many 

different countries in the region I know that each one 

of those club’s holds success in these awards above all 

others,” said John Blanch, general manager of the hugely 

successful Thai Country Club in Bangkok. “At Thai Country 

Club each award is cherished as the industry gold stan-

dard and it is a very tangible validation of how our club and 

course is viewed both by golfers and our peers,” he added.

Some of the top facilities in Asia are up for multiple 

awards like the Black Mountain Golf Club of Hua Hin in 

Thailand. “We at Black Mountain regard the Asian Golf 

Awards as the best and most credible in the region. The 

fact that they have been in existence for 19 years is testa-

ment to their importance and stature in the golf industry 

in Asia Pacifi c,” said Harald Elisson, the club’s managing 

director. He continued, “They provide a benchmark for golf 

clubs throughout the region. Winning or being placed in 

one of the categories is not only a great achievement and 

honour, but provides each recipient with great recognition 

that is of considerable benefi t to their business,”

The group that has always done well at the awards is 



xceptional men will be inducted into the Asia 

f Fame. The fi rst is Greg Norman, a great 

of the industry’s most successful entrepreneurs.  

n as the “Great White Shark”, Norman will be 

e 2018 Asia Pacifi c Golf Hall Of Fame on No-

g the award presentation at the 2018 Asian Golf 

er. 

 the golf world for much of the 1980s and early 

ame and charismatic demeanour. He is globally 

st recognisable sports fi gures whose profession-

national victories, including two British Opens.

World Ranking for a total of six years and he 

ntry Australia in three Presidents Cups. Norman 

, Queensland, Australia on February 10, 1955. 

ed along with his mother who was a golf club 

quickly grew attached to the game. Norman’s 

golf instruction came from golf legend Jack 

book, Golf My Way.

rman won 20 times on the PGA Tour and was 

st to surpass the US$10 million mark in career 

ings. 

The second inductee to the 2018 Asia Pacifi c 

olf Hall Of Fame is Kim Young-Chan, the founder 

and chairman of GOLFZON. He started GOLFZON in the year 2000 and 

rapidly grew it into a power-house in the highly competitive golf simulator 

industry. Under two decades, he has grown GOLFZON into a multi-million 

dollar industry giant who business spans the entire world today.

As he puts it, his mission from the outset was to make golf more 

enjoyable for everyone. “At GOLFZON, we’re growing the popularity of golf 

through our products, services and technology. GOLFZON’s simulators have 

made the playing of indoor “screen golf” a sensation in South Korea. Young 

people are fl ocking to the game, and GOLFZON cafés have become social 

hubs and after-hours meeting points for workers of all ages,” he said.

Statistics show that approximately 50 million people around the world 

are playing screen golf at least once a year. Since its founding in 2000, 

GOLFZON has grown annual sales by leaps and bounds and additionally, 

some 40,000 workers are employed in the screen golf industry.

Mr. Aakash Ohri is being honoured with the Asia Pacifi c Golf Personal-

ity Of The Year award for 2018.

If there is one man who personifi es the standard of excellence that is the 

mark of the award-winning DLF Golf & Country Club (India), it has got to be 

Aakash Ohri. He has been associated with the club from its early days and he 

is the man who ensured that the vision of the owner to have a club that was 

“better than the best” was realised. For his sterling work and leadership.

The following is a preview of those organisations and individuals who 

have been successful in the 2018 Asian Golf Awards.
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2018 ASIAN GOLF AWARDS
TOP THREE NOMINEES | BEST IN ASIA PACIFIC
(NOT IN ORDER OF MERIT)

BEST GOLF DESTINATION IN ASIA PACIFIC
■  China
■  Malaysia
■  Thailand

BEST GOLF RESORT IN ASIA PACIFIC
■  Bali National Golf Club (Indonesia)
■  Mission Hills Golf Club Haikou (China)
■  Laguna Golf Phuket (Thailand)

BEST CHAMPIONSHIP COURSE IN ASIA PACIFIC
■  Black Mountain Golf Club (Thailand)
■  TPC Kuala Lumpur (Malaysia)
■  Sentosa Golf Club (Singapore)

BEST CLUBHOUSE IN ASIA PACIFIC
■  TPC Kuala Lumpur (Malaysia)
■  Mission Hills Golf Club Haikou (China)
■  Black Mountain Golf Club (Thailand)

BEST MAINTAINED COURSE IN ASIA PACIFIC
■  TPC Kuala Lumpur (Malaysia)
■  Banyan Golf Club (Thailand)
■  Black Mountain Golf Club (Thailand)

BEST PRO-SHOP IN ASIA PACIFIC
■  Thai Country Club (Thailand)
■  Mission Hills Golf Club Shenzhen (China)
■  TPC Kuala Lumpur (Malaysia)

BEST MANAGED GOLF CLUB IN ASIA PACIFIC
■  Marina Bay Golf Course (Singapore)
■  Banyan Golf Club (Thailand)
■  Thai Country Club (Thailand)

BEST LOCKER ROOM (MALE & FEMALE) 
IN ASIA PACIFIC
■  Thai Country Club (Thailand)
■  DLF Golf & Country Club (India)
■  TPC Kuala Lumpur (Malaysia)

BEST COURSE ARCHITECT IN ASIA PACIFIC
■  Greg Norman Golf Course Design
■  IMG Golf Course Services
■  Schmidt-Curley Design Inc.

BEST RENOVATED COURSE IN ASIA PACIFIC
■  Tanah Merah Country Club (Singapore) 

BEST NEW COURSE IN ASIA PACIFIC
■  KN Golf Links – Cam Ranh (Vietnam)

BEST PUBLIC GOLF COURSE IN ASIA PACIFIC
■  Southlinks Golf Club (Philippines)
■  Marina Bay Golf Course (Singapore)
■  The Jockey Club Kau Sai Chau Public Golf Course 

Limited (Hong Kong)

BEST VALUE FOR MONEY 
EXPERIENCE IN ASIA PACIFIC
■  Lotus Valley Golf Resort (Thailand)
■  Banyan Golf Club (Thailand)
■  Nikanti Golf Club (Thailand)

BEST GOLF CLUB EXPERIENCE IN ASIA PACIFIC
■  Nikanti Golf Club (Thailand)
■  Mission Hills Golf Club Haikou (China)
■  Black Mountain Golf Club (Thailand)

BEST FOOD AND BEVERAGE 
EXPERIENCE IN ASIA PACIFIC
■  Sentosa Golf Club (Singapore)
■  Banyan Golf Club (Thailand)
■  Thai Country Club (Thailand)

BEST DRIVING RANGE IN ASIA PACIFIC
■  Phothalai Leisure Park (Thailand)
■  Mission Hills Public Driving Range (China)
■  TPC Kuala Lumpur (Malaysia)

BEST GOLF ACADEMY IN ASIA PACIFIC
■  Sentosa International Academy (Singapore)
■  Mission Hills Golf Academy (China)
■  MST Golf Academy (Malaysia)

2018 ASIAN GOLF AWARDS
TOP THREE NOMINEES | COUNTRY-BY-COUNTRY
(NOT IN ORDER OF MERIT)

BEST COURSE IN BRUNEI DARUSSALAM
■  Royal Brunei Golf & Country Club
■  Jerudong Park Country Club
■  The Empire Hotel & Country Club

BEST COURSE IN CAMBODIA
■  Phokeethra Country Club
■  Siem Reap Booyoung Country Club
■  Angkor Golf Resort

BEST COURSE IN CHINA 
(INCLUDING HONG KONG AND MACAU)
■  Sheshan International Golf Club
■  Spring City Golf & Lake Resort
■  Mission Hills Golf Club Shenzhen (World Cup 

Course)

BEST COURSE IN INDIA
■  Eagleton - The Golf Village
■  Delhi Golf Club
■  Oxford Golf Resort

BEST COURSE IN INDONESIA
■  Rainbow Hills Golf Club
■  Bali National Golf Club
■  Riverside Golf Club

BEST COURSE IN JAPAN
■  Niseko Village Golf Course
■  Kawana Hotel Golf Course
■  Phoenix Seagaia Resort

BEST COURSE IN SOUTH KOREA
■  Black Stone Exclusive Golf Club
■  Sky72 Golf & Resort, Hanul Course
■  The Club at Nine Bridges

BEST COURSE IN LAOS
■  SEA Games Golf Club
■  Long Vien Golf Club
■  Luang Prabang Golf Club

BEST COURSE IN MALAYSIA
■  The Mines Resort & Golf Club
■  Kota Permai Golf & Country Club
■  Horizon Hills Golf & Country Club

BEST COURSE IN MIDDLE EAST
■  Dubai Creek Golf & Yacht Club
■  Yas Links Abu Dhabi
■  Saadiyat Beach Golf Club

BEST COURSE IN MYANMAR
■  Pun Hlaing Golf Club
■  Myotha National Golf Club
■  Royal Myanmar Golf Club

BEST COURSE IN THE PHILIPPINES
■  Sta. Elena Golf & Country Estate
■  Manila Southwoods Golf & Country Club
■  Mt. Malarayat Golf & Country Club

BEST COURSE IN SINGAPORE
■  Singapore Island Country Club, New Course
■  Tanah Merah Country Club
■  Marina Bay Golf Course

BEST COURSE ON THE SUB-CONTINENT (INCLUDING 
BANGLADESH, NEPAL, PAKISTAN AND SRI LANKA)
■  Victoria Golf & Country Resort (Sri Lanka)

BEST COURSE IN THAILAND
■  Siam Country Club
■  Amata Spring Country Club
■  Laguna Golf Phuket

BEST COURSE IN VIETNAM
■  Ba Na Hills Golf Club
■  BRG Ruby Tree Golf Resort
■  Montgomerie Links
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2018 ASIAN GOLF AWARDS
TOP THREE NOMINEES | SPECIAL CATEGORIES
(NOT IN ORDER OF MERIT)

BEST CLUB GENERAL MANAGER OF THE YEAR
■  Derek Schade, Lotus Valley Golf Resort (Thailand)
■  David Townend, Amata Spring Country Club 

(Thailand)
■  Romeo V. Garcia Jr., Mt. Malarayat Golf & Country 

Club (Philippines)

BEST GOLF MANAGER OF THE YEAR
■  Stanley Ho, Marina Bay Golf Course (Singapore)
■  Stuart Daly, Banyan Golf Club (Thailand)
■  Ong Seng Kiat, Horizon Hills Golf & Country Club 

(Malaysia)

BEST FOOD & BEVERAGE MANAGER OF THE YEAR
■  Jintanna Zinn, Thai Country Club (Thailand)
■  Ramiriz Osman, TPC Kuala Lumpur (Malaysia)
■  Danny Liu, Mission Hills Golf Club Shenzhen 

(China)

BEST PROFESSIONAL GOLF COACH IN ASIA PACIFIC
■  Michael Owen, Mission Hills Golf Club (China)
■  John Wither, Banyan Golf Club (Thailand)
■  Tony Meechai, TMG Group Asia (Thailand)

BEST GOLF COURSE SUPERINTENDENT 
OF THE YEAR
■  Richard Halls, Black Mountain Golf Club (Thailand)
■  Minachai Srichanya, Banyan Golf Club (Thailand)

■  Mohd Nizam Othman, CGCS, TPC Kuala Lumpur 
(Malaysia)

BEST CADDIE OF THE YEAR
■  Kwon Oh Young, Sky72 Golf & Resort (South 

Korea)
■  Gedsarin Pummarin, Banyan Golf Club (Thailand)
■  Emia Nawarita, Kota Permai Golf & Country Club 

(Malaysia)

BEST MARCOMM MANAGER OF THE YEAR
■  Bhanujsaya Dangsuwan, Banyan Golf Club 

(Thailand)
■  Loh Chyi Jen, TPC Kuala Lumpur (Malaysia)
■  Wathinee Suwannakit, Lotus Valley Golf Resort 

(Thailand)

BEST HR MANAGER OF THE YEAR
■  Evelyn Wong, Horizon Hills Golf & Country Club 

(Malaysia)
■  Kwandee Thanontip, Banyan Golf Club (Thailand)
■  Azhan Abdul Kadir, TPC Kuala Lumpur (Malaysia)

MOST POPULAR GOLF EQUIPMENT BRAND 
(DRIVER, WOODS/HYBRIDS, PUTTERS)
■  PING
■  Titleist
■  TaylorMade

MOST POPULAR GOLF BALL
■  Bridgestone
■  Titleist
■  Srixon

MOST POPULAR GOLF APPAREL/
GOLF SHOES/ACCESSORIES
■  ECCO
■  Footjoy
■  Adidas



s been a little guy amongst the heavyweights in the club 

e golf industry. However, for what the company lacks in 

h some power-packed muscles in golf clubs that deliver 

s of how what yardsticks are used to measure the clubs. 

the Chicago company has announced what in the prize-

pound-for-pound belter! It’s the new Exotics EXS Driver!

Tour Edge has always

equipment sector of the

size, it sure makes up with

superb performance regardless

With the year coming to an end, t

fi ghting business would rank as a true 



highest impact on the driver market 

over any other previous Exotics 

release,” said Glod who also 

happens to be the company’s 

chief designer.

The EXS 460cc head 

features premium Japanese 

exotic metals and what is very 

noticeable is the aerodynamics 

in the EXS driver which is greatly 

enhanced by a more sloping crown 

and wider speed channels on the 

sole. The new, more tapered head profi le 

also reduces aerodynamic drag. 

Coming hot on the heels of the new driver are Tour 

Edge’s Exotics EXS Fairway Metal Featuring Flight Tuning 

System Technology Tour Edge.

The new metals feature a myriad of game-enhancing 

features and as Glod puts: “The EXS fairway metal is a 

beautiful and traditional pear shape that we’ve been able 

to combine with fi ve different integrated technologies,” 

“Exotics fairways have always been known for its 

superior performance characteristics and the EXS is 

no different. In fact, in the independent tests we’ve 

conducted, it’s going to provide a ton of distance gain and 

less dispersion to a wider variety of skill levels than ever 

before,” Glod added.

All told, the new driver and metal woods from Tour 

Edge are really value for money. And when looked at in 

terms of price and performance, these clubs are the best 

value pound for pound!

THIS IS THE MOST TECH-
NOLOGY WE’VE EVER BEEN 

ABLE TO FIT INTO A DESIGN AND 
EACH ONE WORKS IN CONCERT WITH 
ONE ANOTHER TO PROVIDE THE BEST 
PERFORMING DRIVER POSSIBLE. THE 
SHAPES ARE BEAUTIFUL, AND WE 
UTILIZED ONLY THE FINEST IN 
MATERIALS AND COMPONENTS. I 
BELIEVE THAT AT THE AGGRESSIVE 
PRICE POINT THAT WE ARE OFFERING, 
THE EXS DRIVER WILL HAVE ITS 
HIGHEST IMPACT ON THE DRIVER 
MARKET OVER ANY OTHER PREVIOUS 
EXOTICS RELEASE.  – DAVID GLOD

T
his new big boy is priced way below the 

big-name brands but in terms of perfor-

mance, it’s a thoroughbred – a real slug-

ger that packs a super punch! David Glod, 

the founder and president of Tour Edge 

proudly claims that the EXS driver has no match – the 

marketing tagline says it all – “Pound for Pound, Nothing 

Else Comes Close!” Quite a bombastic boast from a small 

company!

So, what’s the big deal about the EXS driver? To start 

with, it’s loaded-with-technology which includes features 

like a Flight Tuning System (FTS) that includes 9-gram 

and 3-gram interchangeable weights. It has an adjustable 

hosel that allows for plus two or minus two degrees in loft. 

A RollFace Technology for an expanded sweet spot. Dual 

Carbon Fibre placement for ideal weight distribution and 

a new and improved SlipStream™ Sole for faster clubhead 

speed.

“This is the most technology we’ve ever been able to 

fi t into a design and each one works in concert with one 

another to provide the best performing driver possible. 

The shapes are beautiful, and we utilized only the fi nest in 

materials and components. I believe that at the aggressive 

price point that we are offering, the EXS driver will have its 



Petchakasem Rd, Hua Hin, Hua Hin District, Prachuap Khiri Khan 77110, Thailand

Tel: +66 32 618 666 | Email: proshop@bmghuahin.com | www.blackmountainhuahin.com

I am RIKARD KALBERG and my life revolves around Black Moun-

tain. As a professional golfer, I have constant access to a world class golf 

course that helps me stay at the top of my game. 

I love life and Black Mountain off ers the ideal setting for quality living in a 

perfectly managed and well-balanced environment.

As a family man, Black Mountain is safe and a perfect place to grow my family. 

What more can I ask for? Come and be part of Black Mountain.

Black Mountain Golf Club – a small piece of heaven on earth. 

Black Mountain Golf Club – Asia’s Winningest Golf Club



When a company that has been around for 

over 100 years, you know that it did not get 

to where its by being mediocre. In fact, this 

century-old company has quite a record 

backing it up. One example points to the 

fact that it is a brand that has won more 

majors than any other club-maker in the 

world. Sixty-one majors and still counting! 

The brand in focus is Wilson Staff and it 

has hit the market again with its brand new 

DUO Professional golf ball!



Owned & managed by The Peninsula Hotels & often voted as possessing the 
“BEST CLUBHOUSE IN ASIA” & “BEST COURSE IN THAILAND”, Thai Country Club is less than 

45 minutes from downtown Bangkok and is renowned for having the friendliest staff of 

For registered guests of The Peninsula Bangkok, we are happy to arrange 

For 2017 Thai Country Club is proud to accept awards for

Best Golf Club Experience
Best Locker Room (Male & Female)
Best Food & Beverage Experience

Owned and Managed by The Peninsula Hotels
Thai Country Club www.thaicountryclub.com          Tel: +66 (38) 562-700  inquiry@thaicountryclub.com

T
he new DUO Professional golf ball has been 

designed to take tour-level performance 

with great feel to new heights and it is 

expected to further advance the ongoing 

success of the famous DUO line.

The new 60 compression DUO Professional offers a 

seamless 362-dimple pattern for enhanced distance and 

trajectory compared to any 3-piece ball on the market. The 

urethane cover provides exceptional scuff resistance and 

optimum greenside spin for optimal feel and control. 

“Our purpose with the DUO Professional is to give golf-

ers the best-feeling ball and experience tour-level perfor-

mance on the course,” said Frank Simonutti, Global Director 

of Golf Ball Innovation. “Mixed with a low compression and a 

seamless dimple pattern, the DUO Professional offers golf-

ers a desired soft feel around the green without sacrifi cing 

power and distance.”

With a mid-hardness ionomer mantle and ultra-thin 

cast urethane cover, the Duo Professional provides soft feel 

along with 6-10% higher spin on iron shots for improved 

control around the green.  In addition, the DUO Professional 

fl ies as long or longer than any other 3-piece ball on the 

market.

The DUO Professional will be available in the standard 

gloss white, matte orange, matte yellow and matte green.

OUR PURPOSE WITH THE 
DUO PROFESSIONAL IS 

TO GIVE GOLFERS THE BEST-FEEL-
ING BALL AND EXPERIENCE TOUR-
LEVEL PERFORMANCE ON THE 
COURSE. MIXED WITH A LOW 
COMPRESSION AND A SEAMLESS 
DIMPLE PATTERN, THE DUO 
PROFESSIONAL OFFERS GOLFERS A 
DESIRED SOFT FEEL AROUND THE 
GREEN WITHOUT SACRIFICING 
POWER AND DISTANCE.  
– FRANK SIMONUTTI



golf courses in the world, it cannot be said 

ot spoilt for choice when it comes to deciding 

und of golf. Although there are many to choose 

elps if there is a way to make a good decision 

t course to play at. Given this scenario, ASIAN 

ered with IMG which designs, operates and 

golf courses in Asia and elsewhere.

ps://www.imgprestige.com

As part of this collabora-
tion, ASIAN GOLF will review 
a number of golf courses in 
the IMG Prestige stable every 
month. It is hoped that this 
will serve as a valuable guide 
to golfers who want to have a 
wonderful experience play-
ing golf in some of the best 
courses on offer in Asia.

With over 30,000 

that golfers are n

where to play a ro

from, it always he

and pick the right

GOLF has partne

manages quality g
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DRAGON LAKE GOLF CLUB 
– GUANGZHOU, CHINA

Dragon Lake Golf Club located close to Guangzhou 

features a 27 hole golf course that is one of the most 

popular in Southern China. The course was the venue for the 

Asian Games in 2010 and has hosted several professional 

events over the years. Night golf is possible on the third 9 hole 

layout. In addition to the golf course, the club features a well 

appointed clubhouse and driving range. The Princess hotel and 

European themed town with restaurants and shops is located 

on the property providing guests with a unique experience. IMG 

have been providing management services to Dragon Lake 

since 2005.

www.dragonlakegolf.com.cn



https://www.linkshopeisland.com.au/cms/

LINKS HOPE ISLAND 
– GOLD COAST, AUSTRALIA

Links Hope Island is perfectly located, central to both Brisbane and the Gold 

Coast. Since opening in March 1993, Links Hope Island has consistently ranked 

in Australia’s top ten resort courses. The 18 hole championship course has hosted many 

professional events and is a favourite among golfers on the Gold Coast. The club is open 

to the public and offers a variety of world class facilities, including a well appointed 

Mediterranean style clubhouse that has a well stocked pro shop, excellent restaurant 

and several meeting and banquet rooms. IMG have been providing management services 

to Links Hope Island since 2014.





With its historic past as a major battle front, Cam Ranh Bay has been 

transformed into one of the most exciting and spectacular tourist destinations in 

the rapidly developing Republic of Vietnam.

One of its major attractions is a track of land stretching over 8-kilometres and 

spread-out over 800 hectares bordering the bay. This is being developed as a 

show-piece called KN Paradise which will feature a massive integrated resort 

venture that will include an array of upscale villas for sale, a gaming complex 

and a private beach club.



FLASH BACK
Cam Ranh Bay is a deep-water bay in Vietnam in the province of 
Khánh Hòa Province. It is located at an inlet of the South China 
Sea situated on the south-eastern coast of Vietnam,  approxi-
mately 290 kilometers (180 miles) northeast of Ho Chi Minh 
City. It was a major naval base for the Americans during the 
height of the Vietnam War. Cam Ranh is considered the finest 
deep-water shelter in Southeast Asia. The continental shelf of 
Southeast Asia is relatively narrow at Cam Ranh Bay, bringing 
deep water close to land. Since 2011-2014, Vietnamese authori-
ties have hired Russian consultants and purchased Russian 
technologies to re-open Cam Ranh Bay as the site of a new 
naval maintenance and logistics facility for foreign warships. 
It is also being transformed into a major international tourist 
playground.

THE LINKS COURSE PLAYS HARD 
AND FAST, JUST LIKE A TRADITION-

KS COURSE, WHILE THE OASIS 
E FEELS SOMEWHAT LIKE A TROPICAL 
TA NATIONAL, SITE OF THE FAMED 
RS GOLF TOURNAMENT, WITH BEAUTI-
OWERS, STREAMS AND TREES. GOLF-
E GOING TO LOVE THE CONTRASTING 
   – SIMON MEES, GENERAL MANAGER

T
his multi-billion dollar development 

is owned by the KN Investment Group, 

which also owns the award-winning 

Long Thanh Golf Club near Ho Chi Minh 

City and the popular Long Vien Golf Club 

in Vientiane, Laos.

Heading up this giant development is one of 

Vietnam’s most prominent entrepreneurs, Mr. Le Van 

Kiem, the chairman of the KN Investment Group. 

In the early phase of development, one of the ma-

jor attractions is the 27-hole KN Golf Links designed 

by the famed golf legend and golf course architect, 

Greg Norman. 

From a multi-dimensional coastal landscape 

that tendered a variety of development possibilities, 

Norman and his design team have crafted a pair of 

world-class layouts at KN Golf Links — the 18-hole 

Links Course and the 9-hole Oasis Course.

“The Links Course plays hard and fast, just like 

a traditional links course,” said the club’s general 

manager Simon Mees, “while the Oasis Course feels 

somewhat like a tropical Augusta National, site of the 

famed Masters golf tournament, with beautiful fl ow-

ers, streams and trees. Golfers are going to love the 

contrasting styles.” 

The courses are Norman’s third and fourth in 

AL LINK

COURSE

AUGUST

MASTER

FUL FLO

ERS ARE
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Vietnam, and the fi rst in Cam Ranh. 

Since 2015, more than 30 hospitality pro

licensed for development along the gently cu

Many are hotels that do or will carry a world

brand names. 

To accommodate the expected infl ux of 

new, US$163 million international airport te

in June at Cam Ranh International Airport. W

airport, it opens the door to as many as 8 mi

gers per year once the second and fi nal phas

renovation is complete. 

“Cam Ranh is on the cusp of becoming t

hot spot in Southeast Asia,” said Mr. Kiem. “

course of the calibre of KN Golf Links is only

that process,” he added.

Mr. Kiem went on to say, ““Cam Ranh ha

to be a world-class tourist destination and w

expansion, we’ll now get to see just how long

CAM RANH IS ON THE 
CUSP OF BECOMING THE 

NEXT GREAT HOT SPOT IN SOUTH-
EAST ASIA. HAVING A GOLF 
COURSE OF THE CALIBRE OF KN 
GOLF LINKS IS ONLY GOING TO 
SPEED THAT PROCESS.  
– MR. LE VAN KIEM, THE CHAIRMAN OF THE KN 

INVESTMENT GROUP.



The new Glide Forged 

Wedge. A shot-maker’s 

wedge, made from 8620 

carbon steel for a soft  

feel with a tour-inspired  

size and shape. Its compact 

head size and precision-

milled grooves ensure 

creativity and control 

around the green. Get 

fit today or visit ping.com.

Design a one-of-a-kind Glide 

Forged wedge customized to 

your personal preferences. 

Various graphic, stamping and 

paint-fill options allow you to 

create a wedge totally unique to 

you and your game. Experience 

ping.com/glideforgedcustom. PRECISION-MILLED, 
WHEEL-CUT GROOVES

©
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CUSTOM STAMPING

CUSTOMIZE  
& PERSONALIZE.

Boomerang

Scattered Mr. 
PING logo or  
2 characters 
scattered.

Up to 3 characters 
in one of three 
locations (heel, 

center or toe). 

Mr. PING

Flag Desert 12 color choices

PURE. 
 FEEL.

To be eligible, consumer must purchase a minimum of five Prodi G junior clubs (any combination) in one transaction.  

Purchases of fewer than five clubs are not eligible. Consumer is entitled to a one-time, no-charge service to have  

the clubs re-shafted or lengthened, re-weighted, and re-gripped. See a sales associate for more details.

©2018 PING

As junior golfers grow, so does the need to ensure they are properly  

fit for their equipment. The PING Prodi G “Get Golf Growing” program  

offers a one-time, no-charge adjustment service*. It’s like buying two  

sets for the price of one. Ask a sales associate for more details.

Engineered with the score-lowering technology and 

performance of our adult clubs and inspired by PING’s 

goal to introduce more boys and girls to golf, the 

custom-fit, custom-built Prodi G set makes the game 

easier and more enjoyable for juniors.

      GROWN-UP  
TECHNOLOGY  

          FOR KIDS.

JUNIOR CLUBS

“GET GOLF GROWING” PROGRAM.

OPTIMIZED
FOR AGES

7-13
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en, there is a tendency for the golf fraternity to forget about the amateur game. It’s un-

because from this threshold arise some of the game’s greatest players. For the region, 

eur game has produced such global stars like Japan’s Hideki Matsuyama and Austra-

s Luck. Full credit has to be given to the Masters Tournament, the R&A and the Asia 

olf Confederation for having the vision to launch the Asia-Pacifi c Amateur Champion-

cade ago to help grow the amateur game. The 10th Asia Pacifi c Amateur Championship 

as held at the award-winning Sentosa Golf Club in October and it was a huge success.

All too ofte

fortunate 

the amate

lia’s Curtis

Pacifi c Go

ship a dec

(APAC) wa



W
hat was especially signifi cant about the champi-

onship this time around was the quality of play 

displayed by Asian players and the way they 

dominated the tournament. One hundred and 

twenty of the best amateurs from Asia, Australia 

and New Zealand competed and unlike the early years of the tourna-

ment where players from Australia and New Zealand dominated, this 

was not the case this year.

Asian players from Japan, India, China, the Philippines, Thailand, 

South Korea and even Singapore put on show a master-class perfor-

mance which was quite a sight to behold.

Their outstanding individual performances was matched by the 

setting that the organisers provided. Not only did the amateurs play 

on a world class golf course, but the organisers provided them with 

an atmosphere that was on par with a professional tournament. This 

by itself demonstrated to the players the recognition that was ac-

corded to them which was not only motivational in nature by also very 

inspirational for the youngsters.  

APAC 2018 was won by Japan’s Takumi Kanaya.  The 20-year-

old, who was the highest-ranked Japanese player in the fi eld at No. 

22, shot a fi ve-under-par 65 on the fi nal day to fi nish at 13-under-par 

267, two shots ahead of India’s Rayhan Thomas (66) and compatriot 

and 2018 Asian Games gold medalist Keita Nakajima (67). 

Kanaya earned an invitation to the 2019 Masters Tournament 

and a place in The 148th Open at Royal Portrush. His performance 

A RAYHAN THOMAS

THIS IS SIMPLY LIKE 
A DREAM. I HAVE 

BEEN DREAMING OF GOING TO 
THE MASTERS EVER SINCE I 
WAS A KID.  – TAKUMI KANAYA

KEITA NAKAJIMATAKUMI KANYA



matched that of Hideki Matsuyama who won the same title 

for the second time in  Singapore in 2011.

“This is simply like a dream. I have been dreaming of 

going to the Masters ever since I was a kid,” said Kanaya, 

who received a congratulatory call from Matsuyama mo-

ments after winning the championship.

“I never expected to play the Masters and The Open 

so early in my career so this is just huge.

As runners-up, both Thomas and Nakajima will get 

the opportunity to play in The Open Qualifying Series.

Runner-up Thomas was disappointed with the four-

over 74 start he had in the fi rst round, which eventually 

made all the difference. He achieved the best-ever fi nish by 

an Indian in the decade-long history of the championship.

“One thing I defi nitely learned from this week is that 

you can’t win a championship of this level after starting 

with a four-over round,” said Thomas, who made only one 

bogey in his last 45 holes.

The top of the fi nal leaderboard was totally dominated 

by amateurs from Asia and this augurs well for Asian golf 

going forward. 

There is no doubt that Asia now has the potential to 

produce global stars who can go on to bigger and bet-

ter things. It’s time for Asian corporates to get behind 

Asian youngsters and to help them blossom to their full 

potential.

TAKUMI KANYA

KEITA NAKAJIMA

RAYHAN THOMAS



The much-fancied Team America took a 

hammering at the hands of the underdogs 

Team Europe in the 2018 Ryder Cup clash that 

thrilled some 270,000 fans at Le Golf National 

in Paris, France.
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THE HIGHPOINT OF THE 
TOURNAMENT WAS THE 

PERFORMANCE OF TEAM EUROPE’S 
FRANCESCO MOLINARI WHO HAS GONE 
DOWN AS BEING JUST THE FOURTH MAN 
TO GO 5-0-0 IN A RYDER CUP AND THE 
FIRST TO EVER DO IT IN THE SAME YEAR 
HE WON A MAJOR. 

Europe take back the trophy after losing it two years ago and 

kept the U.S. from winning on European soil for the fi rst time 

since 1993.

The highpoint of the tournament was the performance 

of Team Europe’s Francesco Molinari who has gone down as 

being just the fourth man to go 5-0-0 in a Ryder Cup and the 

fi rst to ever do it in the same year he won a major.

The brickbat must go to veteran Phil Mickelson who 

struggled all week and Tiger Woods’ 0-4 mark made him the 

fourth to do that in a single Ryder Cup since 1979.

In the fi nal analysis, the better team won with the stout 

support of incredible fan support. 

T
he fi nal round of singles witnessed a star-

studded Team America get taken to the 

cleaners in what has gone down in the record 

books as the worst beating in the Ryder Cup 

since 2006 when the Yanks were bullied into 

an 18.5 against 9.5 drubbing.

There was an ominous sign at the start of the fi nal 

round on what was a perfect day for golf. The Americans 

looked agitated and this was without doubt due to the rau-

cous partisan fans who booed at the Yanks and were thun-

derous in their vocal support for the Europeans. While the 

Europeans looked buoyed and confi dent, the same was not 

evident with the Americans. This signalled from the outset 

that the Europeans were going to be hard to beat.

Even the behaviour of the respective team captains 

pointed to cool, quiet confi dence as portrayed by Team Eu-

rope’s Thomas Bjorn versus the nervous disposition of Team 

America’s Jim Fruyk. Bjorn was always around supported 

by his assistants fi st-pumping, high-fi ving and hugging 

the Europeans every time they scored a point, while Fruyk 

looked forlorn.

Against a bellicose setting of shouts of allez, allez, 

allez, Team Europe rolled to a clear 17.5 -10.5 victory after 

entering the fi nal round leading 10-6. The win saw Team 



t rises and falls in an almost never-ending 

ing in from the South China Sea lapping 
each set against a distant backdrop of 

m the heavens are verdant pathways of me-
urf carefully punctuated by pockets of sand 
terful tapestry of a classic work of art.

ks – Cam Ranh | Long Beach, Northern Peninsula Cam Ranh -  Khanh Hoa, Vietnam.
ne: (+84) 0989  797878 | Facebook: https://www.facebook.com/Camranhlinks/

The artist behind this spell-binding creation is one of golf ’s greatest 
legends – champion golfer and golf course architect extraordinaire  
Greg Norman. 

One look at this landscape was all that Norman needed to transform it 
into Asia’s only true links golf course. A course that is already destined 
to earn its right to be ranked amongst the world’s best.

KN Golf Links – Cam Ranh – opening soon for play. The game the way it 
should be played in the true traditions of links golf.

A truly stunning golf vista that
undulating landscape. 

White frothy lined waves rolli
onto a brilliant white sandy b
gently rolling hills. 
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It is an acknowledged fact that professional golfers from South 

Korea are a dominant force in the game. Not only does the na-

tion have the honour of having the world’s number one ranked 

professional golfer, but it is now fi rmly entrenched as the world 

champion in women’s team golf. It gained this prestigious honour 

when Team Korea outplayed seven other teams representing 

the United States, England, Sweden, Australia, 

Thailand, Japan and Taiwan to emerge as the 

winner of the UL International Crown which 

was played in Incheon, Korea in October.

I.K. KIMIN GEE CHUN
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ALL OF MY TEAMMATES 
FELT A LOT OF PRESSURE, 

I’M SO PROUD WE WERE 
VICTORIOUS.  – SUNG HYUN PARK 

W
hat this victory proved is that Asian golf is now a 

force to be reckoned with on the global stage. Not 

only did Team Korea win the title, but Team Thai-

land kept pace with its Asian counterpart to fi nish 

up in fourth place just behind the USA and England.

With this win, Korea has joined Spain in 2014 and the United 

States in 2016 as International Crown champions.

The score in the fi nal round saw Korea ahead by a commanding 

15 points, followed by the United States and England at 11 points each 

and Thailand, one point back at 10. 

Team Korea was made up of world number one Sung Hyun Park, 

So Yeon Ryu, I.K. Kim and In Gee Chun. “All of my teammates felt a lot 

of pressure,” said world number one Park and went on to add, “I’m so 

proud we were victorious.” 

If there was disappointment for the Koreans, it was in the mar-

quee matchup featuring Rolex Ranked No. 1 Park who lost to No. 2 

Ariya Jutanugarn of Thailand 2 and 1 in the singles. 

The Koreans have certainly come a long way since the pioneering 

days of Se Ri Pak two decades ago with her stunning victories in the 

1998 U.S. Women’s Open and KPMG Women’s PGA Championship. 

Well done Team Korea! You have done your nation and Asia proud and 

this can only inspire more Asian girls to get into the game of golf!

ARIYA JUTANUGARN
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There’s something very John Wayne-ish about 

this guy. He has a gait not dissimilar to that of 

the great star of Western movies. His swagger 

is also very reminiscent of the famed 

gunslinger. Besides the strong resemblance 

in many ways with Wayne, this cool dude is 

also a crack professional golfer. He’s so good 

at his game that it got him the coveted PGA 

TOUR’s Player Of The Year title. Chuah Choo 

Chiang of the PGA TOUR reports:



#LIVEUNDERPAR

© 2018 PGATOUR, Inc. All Rights Reserved. Player appearance subject to change. 

T
he casual golf fan may not have known much 

about Brooks Koepka when he fi rst hoisted 

the U.S. Open Championship trophy in 2017. 

He had only one PGA TOUR win to his 

name at the time—the 2015 Waste Manage-

ment Phoenix Open—and was part of America’s winning 

Ryder Cup team. Beyond that, he was a relative unknown 

before becoming a major winner. 

All that’s changed now. Since that breakthrough 

victory, Koepka has added two more majors to his trophy 

case, fi rst in a repeat performance in June at the U.S. 

Open, and again in August at the PGA Championship. The 

titles helped him earn the 2018 PGA TOUR Player of the 

Year award, as voted on by the TOUR’s membership for the 

2017-18 season. 

Commenting on the title, PGA TOUR Commissioner 

Jay Monahan said, “Brooks has brought a new brand of 

athleticism to the PGA TOUR, and we saw the results this 

year with his historic season at the major championships 

and a top-10 fi nish in the FedExCup. These feats were ac-

complished despite missing signifi cant time due to injury, 

BROOKS HAS BROUGHT A NEW BRAND OF ATHLETICISM 
TO THE PGA TOUR, AND WE SAW THE RESULTS THIS 

YEAR WITH HIS HISTORIC SEASON AT THE MAJOR CHAMPIONSHIPS 
AND A TOP-10 FINISH IN THE FEDEXCUP. THESE FEATS WERE 
ACCOMPLISHED DESPITE MISSING SIGNIFICANT TIME DUE TO 
INJURY, A TESTAMENT TO HIS WORK ETHIC AND PERSEVERANCE 
THROUGHOUT THE SEASON.  – JAY MONAHAN

a testament to his work ethic and perseverance throughout 

the season.” 

Koepka, a 28-year-old native of West Palm Beach, 

Florida, fi nished a career-best ninth in the FedExCup 

Standings. In addition to his two victories, he earned more 

additional top-10 fi nishes, including runners-up at the 

World Golf Championships-HSBC Champions and Charles 

Schwab Challenge.

 With his victory at the U.S. Open at Shinnecock Hills, 

Koepka became the fi rst player since Curtis Strange (1988-

89) to win back-to-back U.S. Open titles. Five starts later, 

Koepka won his third major title in his 100th PGA TOUR 

start, capturing the PGA Championship by two strokes over 

Tiger Woods with a tournament record 16-under 264. 

At age 28, Koepka became the fi fth American since 

1945 with three or more major wins before the age of 29 

and the fi fth player to win the U.S. Open and PGA Champi-

onship in the same season. 

Koepka, was selected for the honour over Bryson 

DeChambeau, Dustin Johnson, Francesco Molinari, Justin 

Rose and Justin Thomas.



Five World Cups have been held 

in Australia – four times at Royal 

Melbourne, in 2016 at Kingston 

Heath – so the 2018 edition will be a 

first for Metropolitan Golf Club. But 

in a way, it will be a celebration of 

Australia’s glorious golf past for it was 

in 1934 that Metropolitan hosted the 

Centenary Golf Tournament, the first 

major international golf competition 

to be held in Australia. The following 

report is a preview of the major team 

tournament by Chuah Choo Chiang, 

senior communications director of the 

PGA TOUR.



n golf, the opportunity to represent one’s country in a 

team competition is a rare opportunity on the professional 

golf circuits. However, this is set to change when some 56 

of the fi nest golfers will team up to represent 28 countries 

to vie for one of the most prized team trophies, the World 

Golf which will be staged in later this month though in 

rne, Australia,

e World Cup Of Golf is a team competition rich in history 

dition where past winning teams included great names 

s of Ben Hogan/Sam Snead, Peter Thomson/Kel Nagle, 

Palmer/Jack Nicklaus, David Duval/Tiger Woods, Davis 

/Fred Couples and Ernie Els/Retief Goosen. 

r the Asian nations, the ISPS HANDA Melbourne World Cup 

at The Metropolitan Golf Club from November 22 to 25 will 

great stage to showcase the growing strength and depth of 

me in the Far East. 

nce the event’s inauguration in 1953, which was initially 

known as the Canada Cup, Asian nations have been crowned 

World Cup of Golf champions on three occasions, with Torakichi 

Nakamura and Koichi Ono of Japan winning on home soil in 1957, 

followed by Chinese Taipei’s Lu Liang-huan and Hsieh Min-nan in 

Melbourne in 1972 and later a second Japanese triumph by Toshi 

Izawa and Shigeki Maruyama in Mexico in 2002. 

All eyes will very much be on China’s Li Haotong and Wu Ashun 

who teamed up brilliantly to fi nish tied for second in Melbourne two 

years ago. They will forge their partnership again this month and 

with their form very much intact – both have won on the European 

Tour this year -  much is expected from the Chinese dynamic duo. 

“We enjoyed ourselves two years ago. With some luck, we 

could have won, so we’ll go there with the aim to challenge for 

a win. To have the chance to represent China again makes me 

very happy and we’ll do our best to make China proud,” said Wu, 

who won his third European Tour victory in the Netherlands in 

September. 

m competitions often bring out the best from athletes, especially when they proudly adorn 

national colours to represent their countries. Such a privilege can evoke an overfl ow of 

ion, competitive spirit and pride that subsequently create a wonderful theatre for sports 

to enjoy and celebrate. 

KIRADECH APHIBARNRAT

ANIRBAN LAHIRI
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2005
WINNER

 
Shiv Kapur

2006
WINNER

 
Thongchai Jaidee

2007
WINNER

 
Prayad Marksaeng

2008
WINNER

 
Lam Chih Bing

2017
WINNER

 
Rattanon Wannasrichan

2018
WINNER

 
Panuphol Pittayarat

1997
Tiger Woods

1998
Vijay Singh

TraditionFirst Class
A

Thai Country Club  
www.thaicountryclub.com    Tel: +66 (38) 562-700    inquiry@thaicountryclub.com

The Peninsula Bangkok 
www.peninsula.com    Tel: +66 (2) 861-2888    pbk@peninsula.com 

Cup of Golf for the fi rst time for the Kingdom will have 

unimaginable consequences for the growth of the game, 

says Kiradech. 

“If we can win the World Cup, it’ll mean a lot. We’re 

playing for our country. We’re not playing only for ourselves, 

or for our caddies … we’re playing for 

70 million Thai people. We’ve got the 

Thai fl ag on our chest. There’ll be more 

pressure that we have to handle playing 

for our country. If you win the World Cup, 

everyone will know you are from that 

country,” said Kiradech.  

Other Asian partnerships to look 

out for at the World Cup of Golf include 

Korea’s Byeonghun An and Si Woo Kim, 

the 2017 PLAYERS Champion, Japan’s 

Satoshi Kodaira and Hideto Tanihara and 

Malaysia’s Gavin Green and Ben Leong. 

An, who is now playing in his third 

season on the PGA TOUR, said the World 

Cup of Golf could also be a nice prelude to 

his hopes of breaking into the Internation-

al team for the Presidents Cup. “I missed 

last two Presidents Cup, so I would love to 

play for the Internationals next year” said 

An, a former U.S. Amateur champion. 

Green, the Asian Tour No. 1 in 2017, 

was ecstatic to earn his fi rst appear-

ance in the World Cup of Golf as his 

career continues to trend upwards. “It’s 

amazing that I’ve qualifi ed for the World 

Cup of Golf. I’ve always wanted to play in 

the event and to have the opportunity to 

represent Malaysia.” 

Pride and passion, nation versus 

nation will very much be the main theme 

at the ISPS HANDA Melbourne World Cup 

of Golf and Asia’s leading golfers will be 

aiming to bring honour and glory to their 

respective nations. 

WE ENJOYED OURSELVES TWO 
YEARS AGO. WITH SOME LUCK, 

WE COULD HAVE WON, SO WE’LL GO 
THERE WITH THE AIM TO CHALLENGE 
FOR A WIN. TO HAVE THE CHANCE TO 
REPRESENT CHINA AGAIN MAKES ME 
VERY HAPPY AND WE’LL DO OUR BEST 
TO MAKE CHINA PROUD.  – WU ASHUN 

India’s Anirban Lahiri and new kid on the 

block, Shubhankar Sharma, could potentially 

provide a powerful partnership in the World 

Cup of Golf as well. Lahiri, now an estab-

lished PGA TOUR regular, reckons they could 

potentially become strong partners too for 

the Presidents Cup which will also be staged 

at Royal Melbourne in December, 2019. 

“It’s very special, I’m very excited,” 

said Lahiri, 31. “Both of us are excited. We 

made up our minds earlier that if either of 

us fi nished on top (of the world ranking to 

qualify for the World Cup of Golf), we would pick the other. 

We could be playing a lot of World Cups together, some 

Olympics together and even the Presidents Cup together. 

I see the potential of our partnership being over a long 

period of time. We are very similar in how we play, he’s 

very consistent, he’s young and 

fearless.” 

Sharma, nine years Lahiri’s 

junior, echoed the same senti-

ments. “It’ll be a lot of fun, it’ll 

be a matter of pride. Anirban 

has played at the highest stage 

on the PGA TOUR, he is a great 

player. He’s infl uenced me a lot 

in my career and I feel it can be a 

great partnership. If we can get 

into the Presidents Cup together, 

that would be the dream.” 

Kiradech Aphibarnrat, the 

fi rst Thai to earn a PGA TOUR 

card for the 2018-19 season, 

has picked best friend Prom 

Meesawat, a two-time Asian 

Tour winner, as his partner as 

they attempt to impress at The 

Metropolitan. Winning the World 




