What’s Selling
PUBLIC FACILITIES

hottest selling golf shop items across the country. We polled the 2000-09
PGA Section Merchandisers of the Year in the public, private, and resort
categories, plus Association of Golf Merchandisers (AGM) members. A summary of
the public facilities’ responses appears below. Please remember that this pollis based
on a limited number of responses and is an informal measure of actual performance.
For the apparel, outerwear and headwear categories, the chart below reflects a break-

T his monthly installment is intended to educate PGA Professionals about the

out of facilities with green fees above and below $50.

Cutter & Buck apparel Bushnell accessories Callaway irons
Retailing Best Practices
Ball Fitting For All

The Bridgestone ball is doing very well in our golf shop. Our new rep set up a net on the
first tee on a Saturday morning and did a ball fitting for each and every golfer who wanted
to test the ball they were using against a comparable ball. It has done wonders for ball
sales and would work using any ball manufacturer.

Display All Your Wares

Our golf shop is located in the clubhouse with a large display window facing a high-
traffic area. By displaying “off-course” apparel and accessories like handbags and
eyewear, we are able to draw in non-golfers, especially ladies who would not otherwise
shop in our store.

Public Top Sellers

Women’s Apparel (<$50 green fee!
Women's Apparel (>$50 green fee)
Men’s Apparel (<$50 green fee;

Under Armour, Nike, adidas
adidas, EP Pro, Nike, Polo
didas, Nike, Under Armour,
utter & Buck, Ashworth, Gear For Sports
....Nike, adidas, Greg Norman Collection,
Polo, Under Armour

Outerwear (<$50 green fee) FootJoy, Gear For Sports
Outerwear (>$50 green fee) FootJoy
FootJoy, adidas, Nike
Headwear (<$50 green fee). Imperial Headwear, Titleist, Ahead
Headwear (>$50 green fee) Imperial Head Pukka Head Ahead
A CMC Golf, Bushnell, Champ,
Daphne's Headcovers, Golf Design, Tervis Tumbler

... Titleist Pro V1, Titleist Pro V1x, TaylorMade,
Bridgestone, Callaway

Men’s Apparel (>$50 green fee) ...

Golf Balls

Drivers TaylorMade, Ping, Titleist, Cobra
Fairway Woods Ping, TaylorMade, Nike, Titleist, Callaway
Hybrids TaylorMade, Cobra, Callaway, Ping, Titleist
Irons Ping, Titleist, TaylorMade, Callaway, Nike

g Titleist Vokey, Cleveland, TaylorMade, Ping
Putters Scotty Cameron, Ping, Odyssey, TaylorMade

Companies to look for: Aureate Label, The Club House

P G A F E AT UR E
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What’s Selling

RESORT FACILITIES

his monthly installment is intended to educate PGA Professionals about the

I hottest selling golf shop items across the country. We polled the 2000-09

PGA Section Merchandisers of the Year in the public, private, and resort cat-

egories, plus Association of Golf Merchandisers (AGM) members. A summary of the

resort facilities’ responses appears below. Please remember that this poll is based on
alimited number of responses and is an informal measure of actual performance.

LnGESTONE
GoLl

Peter Millar apparel Bridgestone golf balls Cobra hybrids

Retailing Best Practices

Cover All Bases

We continue to change the shop up and all the displays around the resort. We use colorful
items and try to maintain a theme. We also keep a close eye on the calendar to take
advantage of holidays. To ensure the satisfaction of outside groups, we create coupons
that look like dollars and use the name of the group and a logo or picture of the contact
person. Itis funand very different.

Extra Credit

If you have a lot of money on the books at the end of the season offer an “Extra Credit
Sale.” All members using their shop credit will receive an extra 10 percent in additional
credit, Ifamember has $250 in credit, they will now have $275 (but they must spend it all).
This sometimes works better than a simple 10- or 20-percent-off sale.

Get Your Members’ Company Business

Your members already know and trust you, so the connection is there. Give them great
deals in the beginning and later on you can up the price a little. This will also help with your
stock merchandise and they will be your best advertisement. | have started doing this for
more members and our overall business has grown by 30 percent.

Resort Top Sellers

's Apparel Nike, EP'Pro, Greg Norman Collection,

Jamie Sadock, Sport Haley

Men’s Apparel Greg Norman Collection, Nike,
Peter Millar, adidas, Cutter & Buck

Outerwear FootJoy, Zero Restriction, Ahead
F FootJoy, adidas, Nike
Hi nperial Headwear, Ahead, American Dry Goods,
American Needle, Legendary Headwear

A i CMC Golf, Ahead, Tervis Tumbler, Brighton
Golf Balls. Titleist Pro V1, Titleist Pro V1x,
Callaway, Nike, Bridgestone

Drivers Titleist, TaylorMade, Cobra, Callaway, Ping
Fairway Woods... ....Cobra, Callaway, TaylorMade, Titleist, Nike
Hybrids TaylorMade, Callaway, Cobra, Titleist, Nike
Irons Titleist, Callaway, TaylorMade, Nike, Cobra
Wed: Titleist Vokey, Cleveland, Callaway
Putters Scotty Cameron, Odyssey, Ping

Companies to look for: Shot Selector, K. B. Socks

What’s Selling

OFF-COURSE FACILITIES

nan effort to keep PGA Professionals more informed on the hottest-selling golf

I merchandise, PGA Magazine is now surveying all PGA Professionals who work in

off-course retail centers for the best-selling products in their respective stores,

plusAGM members. Asummary of the off-course retailers’ responses appears below.

Please remember that this poll is based on a limited number of responses and is an

informal measure of actual performance. Note that the chart below reflects Off-
Course top-selling products. Stor I brands are not included.

Greg Norman adidas footwear Titleist Vokey wedges

Collection apparel
Retailing Best Practices

Let Your Store Do the Selling

People will continue to shop in stores, shops or wherever there is interesting product to be
touched, viewed and owned. People do not want to be sold however, so it is critical to make
the presentation and the approach all about them. Make your store effective, not pretty;
make certain the story is told well, shown well and creates a real reason to own your goods.

Paired to Perfection

When buying a fashion group for men or ladies, it's always great for merchandising
purposes to bring in a companion piece to go with the group like a sweater or vest. When
you are left with just one piece, put it on the hanger with the shirt it matches best. Chances
are, you will sell the shirt along with the sweater or vest.

What Women Want

The keys to success in women's clothing include: strong fashion, great fit, value and goods
that are fun to wear, One novel idea that we've employed at our store is to meet with some
of the smaller brands' designers and ask a few of them to give us three to five things to do
in order to succeed in product selection and sell-through success.

Off-Course Top Sellers

Women’s Apparel .Nike, adidas, EP Pro, Under Armour, Cutter & Buck

Men’s Appare! Nike, Under Armour, adidas, Greg Norman Collection

Outerwear FootJoy, Nike

F FootJoy, adidas, Nike
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Accessories

Golf Balls PG 3-

Drivers..... MAGAZINE

Fairway Woods.... o

Hybrids Volume 91, No. 12 M.“

Wedges...

Putters....

Companles to look for: Doyle Golf, Kittre
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